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Is Pandabuy Back? The Current State After the 2024 Raids

The question “is pandabuy back?” trends across social media platforms as consumers and brands seek clarity on the
shopping platform’s status. The massive pandabuy raid occurred in April 2024 when Chinese authorities seized millions
of parcels containing counterfeit goods. Since then, the platform has faced unprecedented challenges that highlight

critical issues in online brand protection.

Pandabuy recently achieved a legal victory in January 2025 when a U.S. court dissolved a $16 million asset freeze.
However, the platform remains effectively disrupted. Furthermore, this case serves as a watershed moment for
understanding ecommerce brand protection and reveals the complexities of IP infringement in cross-border shopping

platforms.

The Brand Protection Lessons from Pandabuy Troubles

Understanding the IP Infringement Challenge

Pandabuy’s business model created a perfect storm for ecommerce IP infringement. The platform acted as an
intermediary between international consumers and Chinese e-commerce platforms. Consequently, it facilitated

purchases of what brands alleged were ecommerce counterfeits. This led to coordinated legal action from 16 major



brands including Off-White, Palace Skateboards, and Loewe.

The pandabuy raid revealed the scale of the problem when authorities discovered warehouses spanning “nearly 20
football stadiums’ worth” of space. These warehouses contained hundreds of thousands of counterfeit sneakers and

other branded products. Moreover, this massive operation employed over 2,200 workers across five Chinese cities.

Why Traditional Brand Protection Strategies Fell Short |
Pandabuy

The Pandabuy case shows how traditional trademark protection services struggle with facilitator platforms that operate
differently than direct sellers. The recent court ruling emphasized this distinction when it noted that Pandabuy “does not
rise to the level of control or representation required for liability.” Furthermore, the platform operated more like a search

engine or logistics facilitator.

This presents a significant challenge for IP protection strategies as brands must now consider counterfeit detection
across multiple layers of intermediaries. Additionally, they need ecommerce takedowns that target facilitators versus

direct sellers and legal frameworks that distinguish between platform liability and seller responsibility.

Pandabuy Alternatives: Where Users Are Migrating

As users search for pandabuy alternative platforms, several established competitors have stepped up to fill the void.
Many users turn to pandabuy spreadsheet resources shared on Reddit and Discord to find reliable alternatives. The main

platforms gaining traction include Superbuy, Wegobuy, and Basetao.

Superbuy stands out as one of the most established Chinese shopping agents with comprehensive quality inspection
services. The platform offers multiple shipping routes with competitive pricing and maintains a strong reputation for

customer service and reliability.

Wegobuy has emerged as a popular alternative with its user-friendly interface and detailed product photos with quality
checks. The platform provides multiple payment options including PayPal and benefits from active community support

and tutorials.

Basetao represents a long-standing platform with a proven track record in the industry. The service offers competitive
shipping rates and consolidation services while providing expert buying services for hard-to-find items. The platform

maintains a strong focus on customer satisfaction and dispute resolution.
What This Means for Your Brand Protection Strategy

Enhanced Counterfeit Detection Requirements

The Pandabuy situation highlights the need for more sophisticated counterfeit detection systems that can identify
infringing products across multiple platform layers. Consequently, brands must now monitor primary selling platforms
like Taobao, Tmall, and JD.com alongside intermediary services like shopping agents. They also need to track social

media promotion of “hauls” and replica products while keeping watch on emerging alternative platforms.

Evolving Ecommerce Takedown Strategies



Traditional ecommerce takedowns focused on direct seller platforms may prove insufficient in this new landscape.
Brands need comprehensive IP protection strategies that include multi-platform monitoring across the entire supply
chain. They must develop legal strategies that address facilitator liability while implementing proactive enforcement
against emerging alternative platforms. Additionally, community monitoring on social platforms where users promote

purchases becomes increasingly important.

The Role of Technology in Modern Brand Protection

Modern online brand protection requires Al-powered tools that can scan across multiple languages and platforms while
identifying products through image recognition. These systems must track the evolution of counterfeit networks and
monitor social media for promotional content. The technology needs to adapt quickly to new platforms and changing

user behaviors.
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Preparing for the Next Challenge

As users migrate to pandabuy alternative platforms, brands must stay ahead of the curve. The emergence of multiple
alternatives means the counterfeit ecosystem is becoming more distributed and harder to monitor. This shift requires

brands to expand their monitoring scope to include established platforms like Superbuy, Wegobuy, and Basetao.

Success in this environment demands developing platform-specific strategies that account for different business models.
Companies need to invest in advanced detection technology that can scale across multiple platforms while building
relationships with law enforcement in key jurisdictions. Creating comprehensive documentation for legal proceedings

also becomes essential.

The Future of Ecommerce Brand Protection
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The Pandabuy case represents a turning point in ecommerce brand protection. As the lines between platforms,
facilitators, and sellers continue to blur, brands must adopt more nuanced approaches to IP infringement prevention. The

traditional model of targeting individual sellers proves insufficient when dealing with complex intermediary networks.

Success in this new landscape requires proactive monitoring across the entire ecommerce ecosystem. Brands need legal
strategies adapted to platform facilitator models and technology solutions that can scale with emerging threats.

Collaborative approaches with other affected brands also become increasingly valuable.

The rise of pandabuy alternative platforms demonstrates that shutting down one facilitator doesn’t eliminate the
problem. Instead, it disperses users across multiple platforms, making detection and enforcement more challenging. This

reality demands a fundamental shift in how brands approach online brand protection.

Conclusion

While the question “is pandabuy back?” remains partially answered, the broader implications for trademark protection
services and online brand protection are clear. The rise of pandabuy alternative platforms means brands cannot simply
wait for one threat to disappear. They must build resilient, adaptable protection strategies that evolve with the changing

ecommerce landscape.

The Pandabuy saga serves as both a warning and an opportunity for brand protection professionals. Brands that learn
from these events and adapt their IP protection strategies accordingly will be better positioned to protect their
intellectual property. The case highlights the importance of understanding platform business models and developing

appropriate enforcement strategies for each type of intermediary.

Moving forward, the focus must shift from reactive takedowns to proactive ecosystem monitoring. This approach requires
sophisticated technology, legal expertise, and a deep understanding of how counterfeit networks operate across multiple
platforms. The brands that master this complexity will emerge stronger in an increasingly challenging digital

marketplace.

For comprehensive brand protection solutions that address the evolving challenges highlighted by the Pandabuy case,

including advanced counterfeit detection and multi-platform monitoring, contact our team of IP protection specialists.
Follow Axencis’s LinkedIn for more updates & news. Get a comprehensive brand scan now on Axencis
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