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This is the 21st century—the era where a single mistyped letter in a URL can drop you into a rabbit hole of scams. With
over 1.8 billion websites online and 1.4 million new phishing sites created monthly, cybercrime has become one of the
biggest threats to digital commerce and brand protection. Rogue websites now rank among the fastest-growing forms of
intellectual property infringement. Fraudsters build look-alike sites to sell counterfeit goods, hijack trademarks, or run

scams under legitimate brand identities.

Cybersquatting and Its Impact on Brands and Brand

Protection

Cybersquatting occurs when individuals register domain names identical or confusingly similar to registered trademarks
with the intent to exploit them. Offenders often hold these domains hostage, demanding payment from rightful owners,
or using them to redirect traffic to fake or malicious sites. Many global brands and public figures—from Madonna to

Jennifer Lopez—have fought cybersquatting battles to reclaim their names. Beyond financial loss, this practice damages

online reputation and creates confusion among consumers searching for authentic websites.

Typosquatting: The Misspelling Trap | Brand Protection

Typosquatting takes domain hijacking a step further. Scammers register misspelled versions of legitimate websites—like
Guccci.com or Microwsoft.com—to intercept visitors who make typing mistakes. These cloned pages may host malware,
phishing traps, or counterfeit products. Even technology giants such as Google continually combat thousands of domain
variations. Their simple redirect from Googel.com to Google.com is a textbook example of proactive brand protection in

action.

Why Cyber Abuse Threatens Every Business

Cyber abuse doesn’t only target large corporations. Any brand with an online presence is vulnerable to domain misuse,
IP infringement, and reputation hijacking. Fake domains can:

- Divert traffic from authentic websites, lowering conversions

- Confuse customers and erode brand trust

- Hurt SEO rankings and online visibility

- Facilitate counterfeit sales or fraudulent campaigns

Preventing Cybersquatting and Online IP Abuse

1. Buy extra domain extensions: Secure the .com, .net, .org, .co, .online, and country-specific versions of your
domain before cybersquatters do.

2. Register common misspellings: It may seem excessive now, but owning variants prevents traffic hijacks later.



3. Publish public warnings: Use social media and press channels to disclaim any unofficial domains using your brand
name.

4. Monitor and enforce: Set up automated alerts or partner with a brand protection firm to detect abuse quickly.

Do It the Axencis Way

Traditional cease-and-desist letters rarely deter persistent offenders. At Axencis, our smart brand protection plan tracks,
identifies, and neutralizes cyber abusers at zero cost to your business. Our interdisciplinary team of analysts,
technologists, and law experts pinpoints infringing domains, freezes accounts, recovers assets, and restores your
reputation online. We operate on a no-loss model—our fees are covered from a percentage of the offenders’ seized

assets—so your brand receives full protection without financial risk.

Conclusion

Cybersquatting and typosquatting are silent but devastating forms of IP infringement. They erode trust, redirect traffic,
and exploit legitimate brand reputations. Every business—large or small—must treat brand protection as a core

component of its digital strategy.
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