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The Etsy Bot Backlash: Why Human Eyes Still Matter

Etsy thought automation was supposed to make brand protection smarter. Detect counterfeits faster. Remove threats
instantly. Protect customers at scale.

But when Etsy bots run without human oversight, they don’t just take down counterfeiters — they take down your own
allies.

That’s exactly what happened on Etsy in 2024.

The Etsy Case: Bots Gone Wrong
In September 2024, Etsy rolled out new automated counterfeit detection filters tied to its “Creativity Standards.”

Instead of catching fraudsters, the bots flagged and removed authentic handmade products — the very items Etsy
was built to showcase.

Long-time sellers woke up to suspended listings and vanished revenue. And the kicker? No human appeal process.

One seller, Cindy Baldassi, put it bluntly:



“Etsy’s AI bots are now almost uncontrolled. Many Etsy shop owners are being told there is no way to have

actual human beings check the validity of the computerized flags that took down their handmade goods.”

Shops closed. Trust evaporated. And legitimate creators paid the price.

The Bigger Problem: Automation Without Oversight | Etsy
The Etsy bot backlash is not an isolated story. It highlights a growing danger for all brands using automated counterfeit
detection systems.

1. Blunt Force Automation: Algorithms can’t tell a loyal distributor from a fraudster using similar product images.
2. Collateral Damage: Wrongful takedowns undermine online brand protection by alienating trusted sellers.
3. No Accountability: Bots don’t face lawsuits. But brands do when IP infringement enforcement hits the wrong

target.

In short: when your counterfeit detection relies only on machines, you risk turning protection into liability.

Why Human Review Still Matters | Etsy
At Axencis, we use automation to scan marketplaces like Amazon, eBay, Alibaba — and yes, Etsy. But automation is just
the first step.

Every marketplace takedown process we deliver includes human review. Why?

Context Matters: Humans can distinguish between counterfeit trickery and authentic brand partners.
Defensibility: Every action is documented and legally sound.
Trust Protection: Your IP protection strategies should protect sellers and customers — not punish them.

Counterfeits are fast. But brand protection must be precise.

Takeaways for Brand Leaders
Automation is a tool, not a verdict. Use it to surface risks, not decide them.
Human review is non-negotiable. Every takedown deserves expert oversight.
Ecommerce brand protection is about ecosystems. Counterfeits don’t just threaten revenue — they threaten
relationships, compliance, and long-term trust.

Final Word
The Etsy bot backlash is a warning for every brand leader: don’t let machines run your enforcement strategy
unchecked.

Automation finds threats. Humans confirm them. That hybrid approach is the only way to ensure your online brand
protection efforts protect your brand — without destroying the partners who keep it alive.
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